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INTRODUCTION ,
AUTOMATION GUIDEBOOK

Automation isn’t new.
We've been at it for a while.

From the first stone tools to the invention of the steam engine to Al, we've
always found ways to make our work easier and more efficient. But the pace of
change is accelerating, and the possibilities are more exciting than ever before.

This isn't just about robots on assembly lines. It's about intelligent systems that handle the mundane,
freeing you to focus on what truly matters — growing your business.

You've heard the buzzwords: Al, process automation, robots. But where do you even begin? How can
automation truly benefit YOUR business, and how do you take those first steps without getting
overwhelmed?

This guide is your roadmap to unlocking the potential of automation. We cut through the hype and
jargon, providing clear, actionable advice tailored specifically for business owners and decision-makers
like you.

Whether you're a large enterprise or a small startup,
you'll discover:

What automation is and the different types of automation
Trends in automation
Examples of how your businesses can leverage automation

The key areas of your business ripe for automation

How to identify the right tools and technologies for
YOUR unique needs

©-0-©-0-©®-©

Strategies for implementing automation effectively




CHAPTER 1
WHAT IS AUTOMATION?
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WHAT IS

AUTOMATION?

Automation is the art of using technology to handle tasks that were once the sole
domain of humans. It's like having a tireless digital assistant who thrives on routine
and repetition, freeing you up to focus on creativity, strategy, and innovation.

Automation isn't a one-size-fits-all solution.
It exists on a spectrum.
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CHAPTER 1
BASIC AUTOMATION

BASIC
AUTOMATION

It's all in the name. Basic automation refers to software handling a simple
task. These tasks are typically straightforward and don’t require complex
decision-making.

This type of automation in manufacturing is known as hard automation: machines designed to
perform a single task repeatedly. Think conveyor belts in food processing or a robot that coats a
product with paint.

Outside of manufacturing, if you've set your coffee maker to brew at a set time, you've
experienced basic automation. Here are some more examples:

Meeting Scheduling

v Apps that coordinate calendars and send out meeting invites, saving time and
reducing conflicts.

Email Filtering
g Automatically sort incoming emails into folders (e.g., work, personal, promotions)
to organise your inbox.

Bill Payments

Schedule recurring bills to avoid late fees and save time.




CHAPTER 1
PROCESS AUTOMATION

PROCESS
°* AUTOMATION

Process automation, also known as workflow automation, involves automating
more complex, multi-step processes that often span multiple systems or

departments.

These processes are repeatable but require coordination and integration across various platforms.

There are different types of process automation:

Robotic Process Automation (RPA)

humans.

First things first: no robots are involved in robotic process automation (RPA). RPA is a business
process automation that uses software “bots” to perform repetitive, rule-based tasks like

RPA is becoming increasingly popular as part of digital transformation in the workplace.

Let's illustrate RPA with invoice processing as an example:

B

Before RPA

Employees manually receive, extract, and
process invoices. This is time-consuming
and prone to errors.

With RPA

Software automatically receives, extracts,
validates, and processes invoices. This is
faster, more accurate, and frees up
employees for higher-value tasks.




CHAPTER 1
PROCESS AUTOMATION

Business Process Automation (BPA)

Where RPA takes over simple, repetitive tasks, business process automation (BPA) focuses on
automating entire processes.

BPA uses technology to automate complex business processes that typically involve multiple
steps, systems, and departments.

It goes beyond simple task automation and aims to improve the overall efficiency and
effectiveness of work within an organisation.

BPA often becomes essential as businesses grow and face "growing pains”— when basic
automation, such as individual email filters or social media scheduling, is no longer sufficient to
manage the increasing complexity of operations.

When basic automation falls short, BPA steps in. Here's an example:

Basic Automation Business Process Automation

Automated welcome email for new leads. Comprehensive CRM with automated lead
nurturing and multi-channel follow-ups.
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CHAPTER 1 A
PROCESS AUTOMATION

INTELLIGENT
e AUTOMATION

Intelligent Automation (IA) takes automation to the next level by integrating artificial intelligence (AI)
and related technologies.

It goes beyond automating repetitive tasks, empowering systems to learn, adapt, and make decisions in
complex scenarios.
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IA utilises Al's ability to analyse data, identify patterns, and make real-time decisions. This enables it to
handle unstructured data, complex workflows, and unpredictable situations. Think of it as the
"brainpower” behind automation.

IA is transforming how we work. In loan applications, for instance, IA software can rapidly review
information, verify documents, and input data, significantly streamlining a previously manual process.
This results in significant time and cost savings for both banks and customers.




CHAPTER 2
HOW TO LEVERAGE AUTOMATION

CHAPTER 2

HOW TO
LEVERAGE AUTOMATION

IN YOUR BUSINESS

Okay, so you know automation can streamline tasks...but
how does that translate to tangible benefits for your
business?

The answer lies in strategic implementation. Automation isn't a one-size-fits-all
solution; it's about identifying the areas where it can make a difference.




CHAPTER 2 ,
STREAMLINE OPERATIONS

<.\ STREAMLINE
(®)) OPERATIONS

Automation is a powerful tool for streamlining operations.

For example, imagine a new employee's first day: instead of shuffling paperwork and navigating complex
systems, they're greeted by an automated onboarding process.

Digital forms are pre-filled, training modules are assigned, and IT resources are provisioned without a
single manual intervention.

But it doesn't stop there. In warehouses, automated guided vehicles (AGVs) zip around, fetching and
delivering goods remarkably efficiently. Inventory levels are tracked in real time, triggering automatic
reorders when stock runs low.

Even routine communication, like appointment reminders or order confirmations, is handled seamlessly
by automated systems.
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CHAPTER 2
STREAMLINE OPERATIONS

Streamlining operations when
creating digital products

Beyond robots and pre-filled forms, automation can also
streamline the creation of digital products.

Two of our own products, Orbit and Nebula, are examples of how this can be achieved.

LLLL Orbit is a carefully curated network of modular code
i 54N = 0 . .
3 .\,/. = Orb:l.t f:omponem‘s +hq+ cc.m be p!ugged into a project or Producf to
instantly frame it with cutting edge back-end architecture.

Orbit is designed around capsules, which are pre-built modules that handle
common functions like sign-up processes, payment systems, and data
security.

This modular approach allows developers to quickly assemble an app’s core components,
significantly reducing the time needed to build and test these fundamental features from scratch.

The capsules are designed to work together seamlessly, ensuring compatibility and reducing
integration issues. Automating core functionality lets developers focus on the innovative aspects
of their projects.

Orbit capsules can be easily replaced or upgraded, providing flexibility and ensuring that the
software remains up-to-date with minimal manual intervention.

Nebula is a toolkit that encapsulates infrastructure

m n e b u I a components, reducing boilerplate code and

simplifying management.

Nebula automates the process of testing and deploying new software. Providing a standardised
DevOps solution eliminates the need for bespoke setups for each project, saving significant time
and effort.

Nebula offers a secure environment for running necessary tests, such as performance metrics and
security checks, before deploying code to a live environment.

This automation ensures that the code is rigorously tested and ready for production without
manual setup.

Nebula can be updated with the latest DevOps technologies and improvements, ensuring that all
development projects benefit from state-of-the-art testing and deployment processes.
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CHAPTER 2 A
ELEVATE CUSTOMER EXPERIENCE

ELEVATE
CUSTOMER
Automation isn't just about efficiency; it's about enhancing

EXPERIENCE
the customer experience.

There are a number of ways automation can help your organisation create a customer-centric experience
that exceeds expectations:

Instantaneous
Support

Personalised
Interactions

Al-powered chatbots and virtual assistants
can provide instant responses to customer
inquiries, regardless of the time of day or
night. This eliminates frustrating wait times
and ensures customers feel heard and
valued.

Automation tools can analyse customer
data to offer tailored recommendations,
product suggestions, and targeted
marketing campaigns. This personalised
touch makes customers feel understood
and increases their engagement and
likelihood of conversion.

Proactive
Problem Solving

Streamlined
§ .
Transactions

Predictive analytics can identify
potential issues before they escalate,
allowing businesses to address customer
concerns proactively. This prevents
frustration and demonstrates a
commitment to customer satisfaction.

Automated processes like order tracking,
returns, and refunds can significantly
enhance the customer experience by
eliminating friction and making
transactions smoother.

10




CHAPTER 2 A
DATA MANAGEMENT

3\ DATA
5®) MANAGEMENT

Data is the fuel that drives modern businesses, but it's often
scattered across disparate systems and formats.

Automation transforms this data chaos into actionable insights. Here are a few ways automation can be
used in data management.
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CHAPTER 2
DATA MANAGEMENT

o) Robotic Process Automation (RPA)

Data Extraction

RPA bots can extract data from various sources such as emails, PDFs, web pages, and legacy
systems. For instance, an RPA bot can automatically scrape financial data from bank statements
and consolidate it into an accounting system.

Data Cleansing

Bots can clean and normalise data by removing duplicates, correcting errors, and standardising
formats. This ensures that the data is accurate and ready for analysis.

Data Loading

After extraction and cleansing, RPA bots can load data into a centralised repository, such as a
data warehouse or a cloud-based storage system, enabling easy access and further analysis.

o]  Data Analytics

Dashboard and Reports

Automated tools can generate real-time dashboards and reports, visually representing key
metrics and KPIs. This allows businesses to monitor performance and make data-driven decisions
quickly.

Anomaly Detection

Automated analytics tools can detect anomalies in data, such as unexpected drops in sales or
unusual patterns in website traffic, allowing businesses to address issues promptly.

o@ Data Integration

APIs and Webhooks

Automated systems can use APIs and webhooks to integrate data from various applications and
platforms in real-time. For example, CRM data can be integrated with marketing automation
platforms to provide a unified view of customer interactions.

ETL Processes

Automated Extract, Transform, and Load (ETL) processes can be set up to continuously move
data from various sources into a data warehouse, ensuring it is always up-to-date and ready for
analysis.

12
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CHAPTER 2 A
SMART DECISION-MAKING

v, E% SMART
DECISION-MAKING

Automationisn't just about efficiency; it's a catalyst for more
intelligent, data-driven decision-making across industries:

@ Healthcare

Al Powered Diagnostics

Advanced Al models analyse medical images (X-rays, MRIs, etc.) to detect subtle abnormalities,
assisting doctors in making accurate diagnoses and potentially identifying diseases like cancer at earlier,
more treatable stages.

Personalised Treatment Plans

Machine learning algorithms sift through vast patient datasets, considering genetics and medical history,
to tailor treatment plans for optimal outcomes.

Resource Optimisation

Predictive analytics help forecast patient volumes and resource needs, enabling healthcare providers to
allocate staff and supplies more efficiently, reducing costs and improving patient care.

Retail

Hyper-personalised Recommendations

E-commerce platforms leverage machine learning to analyse customer behaviour, delivering tailored
product suggestions that enhance the shopping journey and drive sales.

Personalised Treatment Plans

Automated systems continuously adjust prices based on real-time factors like demand, competition, and
stock levels, ensuring competitive pricing whilst maximising profits.

Stock Optimisation

Predictive analytics accurately forecast demand, allowing retailers to maintain optimal stock levels,
minimise waste, and prevent stockouts.

13




CHAPTER 2 A
SMART DECISION-MAKING

Manufacturing

Predictive Maintenance

Al-powered sensors monitor machinery, predicting potential failures before they occur. This proactive
approach reduces costly downtime and extends equipment lifespan.

Quality Assurance

Automated inspection systems use computer vision and machine learning to identify defects on the
production line in real time, ensuring product quality and reducing waste.

Production Efficiency

Machine learning algorithms analyse production data, identifying bottlenecks and suggesting
optimisations to streamline processes and reduce costs.

Digital Products and Beyond

E-Commerce Personalisation

Machine learning enhances the user experience by offering personalised recommendations, dynamic
pricing, and targeted marketing campaigns based on individual preferences and behaviours.

Mobile App Engagement

Predictive analytics identify users at risk of churning, triggering personalised re-engagement efforts like
special offers or targeted notifications to retain valuable customers.

Financial Services

Algorithms assess creditworthiness, detect fraudulent transactions, and automate investment decisions,
improving accuracy and efficiency in the financial sector.

The use cases we discussed above are just the tip of the
iceberg — automation can be used in almost any industry.

() (O
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CHAPTER 2
INTELLIGENT ENTERPRISES

v, E% INTELLIGENT
ENTERPRISES

The true potential of automation lies in its ability to
transform entire enterprises.

Take a SaaS business, for instance: by automating internal processes, you can significantly enhance
efficiency, reduce errors, and free up valuable employee time to focus on higher-value tasks.

Let's explore the key areas where automation can revolutionise your
processes and explore how this could look in practice.

Intelligent customer engagement

Lead nurturing Customer support

Automate personalised email campaigns and Deploy Al-powered chatbots to
social media interactions based on lead instantly resolve common queries,
behaviour, ensuring timely and relevant freeing up human agents for complex
communication. issues.

14
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INTELLIGENT ENTERPRISES

Optimised operations and delivery

Subscription Management

Automate billing, invoicing, and plan
adjustments to eliminate manual errors
and improve cash flow

Continuous Integration/
Deployment (CI/CD)

Automate code testing and deployment
processes, accelerating product updates
and ensuring quality releases.

Monitoring and analytics

Utilise real-time dashboards and
automated alerts to proactively identify
and address performance issues.

Inventory management

Automate inventory tracking and demand
forecasting to optimise stock levels, reduce
waste, and ensure timely replenishment.

Data-driven decision making

Usage analytics

Leverage automated analytics tools to
uncover patterns in user behaviour,
enabling targeted interventions to boost
engagement and retention.

Performance Tracking

Automate the generation of
comprehensive reports on sales, marketing,
and customer success metrics, which will
inform strategic decisions.

15




CHAPTER 2 A
INTELLIGENT ENTERPRISES

Enhanced security and compliance

Automated Security Scans Compliance Automation

Implement automated checks to ensure
your SaaS platform adheres to industry
regulations (e.g., GDPR, HIPAA), reducing

compliance burdens.

Regularly scan your systems for
vulnerabilities, automating patches and
updates to mitigate risks.

Empowering your workforce

5

Internal process automation

Streamline employee onboarding, off-
boarding, and administrative tasks, allowing
your team to focus on high-value activities.

Sales and marketing enablement

Automate lead scoring, proposal
generation, and campaign tracking to
boost sales productivity and marketing
effectiveness.

16
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CHAPTER 3
HOW TO IDENTIFY OPPORTUNITIES FOR AUTOMATION IN YOUR BUSINESS

3

Hopefully, we've convinced you that automation is a game-
changer that offers significant benefits to businesses of all
sizes.

However, successful implementation requires careful planning and the right approach. Follow these
steps to make the most of automation in your business:

|dentify Processes Ripe
for Automation

Start by analysing your current processes. Which ones are:

Time consuming and repetitive

Prone to human error

Require a high level of accuracy

Bottlenecks in your workflow

> BB >

Basic
Automation

Look for tasks that are high-
volume, low-complexity, and
follow a predictable pattern.
Examples could be data
entry, invoice processing, or
basic inventory
management.

Process
Automation

Document complex
workflows that span multiple
steps and departments.
Look for bottlenecks,
manual handoffs, or areas
where data is frequently re-
entered.

Intelligent
Automation

Identify opportunities by
looking for complex tasks

that require judgement,
decision-making, or pattern

recognition. Examples
could be customer service
interactions, fraud
detection, or personalised
marketing.

18
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HOW TO IDENTIFY OPPORTUNITIES FOR AUTOMATION IN YOUR BUSINESS

Deeply Understand the Processes
You Want to Automate

Once you've identified potential targets, dive deeper into the chosen processes:
- Map it out: Create detailed flowcharts or diagrams to visualise each step, decision point, and
potential exception.

- Identify bottlenecks and pain points: Highlight areas where the process slows down, errors occur
frequently, or manual intervention is often required.

- Document exceptions: Thoroughly note any scenarios where the process might deviate from the
standard flow. These exceptions are crucial to consider when designing your automation solution.

- Involve stakeholders: Gather input from employees directly involved in the process. Their insights
can uncover hidden inefficiencies and provide valuable perspectives.

Now that you understand the "what” (which processes are suitable for automation) and the "how” (the
specific steps, nuances, and potential challenges within each process), you can better understand what
you would like to achieve with automation.

Establish Clear Goals
for Automation

Before you begin automating, setting clear goals for what you want to achieve
is important.

These goals will help guide your choices and measure your success. To make your goals effective, use the
SMART framework:
- Specific: Clearly define what you want to automate and your expected results. For example, instead
of saying "improve efficiency,” you might say "automate invoice processing to reduce processing
time."

+ Measurable: Use numbers to track your progress. For example, “reduce processing time by 50%" or
"increase customer satisfaction by 10%."

- Attainable: Set realistic goals based on your resources and technology. It's better to start small and
build on your successes.

- Relevant: Choose goals that align with your broader business objectives. For example, if your focus is
on customer service, your automation goals should reflect that.

- Time-bound: Set deadlines for achieving your goals. This helps you stay on track and measure
progress over time.

19
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HOW TO IDENTIFY OPPORTUNITIES FOR AUTOMATION IN YOUR BUSINESS

Choose the Right
Automation Tools

The right tool is key to your automation success. To make the most of this
technology, consider these options:

OPTION 1: Choose an Existing Tool

- Compatibility: It should seamlessly integrate with your existing systems.

- Ease of use: A user-friendly tool minimises training time and increases adoption.

- Scalability: The tool should grow with your business.

- Integration capabilities: Look for the ability to connect with other tools in your tech stack.

- Cost: Evaluate the total cost of ownership, including implementation, maintenance, and
potential return on investment (ROI).

OPTION 2: Build a Custom Solution

A custom-built automation solution might be the best fit if your needs are unique or complex.
Partnering with an experienced development team like Rocketmakers ensures:

- Tailored functionality: A solution designed specifically for your business processes and goals.

- Competitive advantage: Differentiate yourself from competitors with proprietary automation
technology.

- Flexibility and control: Adapt and modify the solution as your business evolves.

- Expert guidance: Leverage expertise to navigate the complexities of development and
implementation.
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CHAPTER 3 A
HOW TO IDENTIFY OPPORTUNITIES FOR AUTOMATION IN YOUR BUSINESS

Test Thoroughly Before Full
Implementation

Thorough testing is non-negotiable. Before automating your organisation, start
with a small-scale, controlled environment to identify and address potential
issues.

Get Your Team

| @ | On Board

‘ ‘ Change can be met with resistance.

Address employee concerns proactively:

- Explain the benefits: Highlight how automation will
improve their work lives, not threaten their jobs.

() - - Provide training: Ensure everyone understands
their role in the automated processes and how to

‘ use the new tools.
- Establish clear roles and responsibilities: Help
employees understand how their work will evolve.
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HOW TO IDENTIFY OPPORTUNITIES FOR AUTOMATION IN YOUR BUSINESS

Monitor, Evaluate,
and Optimise

While automation is meant to make things easier, it's important to remember
that it might not always work perfectly at first.

Sometimes, unexpected issues can arise, or the results might not be exactly what you hoped for. That's
why it is essential to evaluate and monitor your automation continuously.

TRACK KEY PERFORMANCE A [A [A]
INDICATORS (KPIS) (

Monitor relevant metrics to assess the effectiveness of ‘

your automation, such as: o o . °o o o]
. Time saved on specific tasks or processes
. Cost reductions achieved
. Error rates and overall quality impact
. Customer satisfaction levels (if applicable)
GATHER FEEDBACK FROM

YOUR TEAM

Engage with the employees who use the automation
daily. Their firsthand experience can provide valuable
insights into potential issues, areas for improvement,
and overall satisfaction with the automated
processes.

ITERATE AND IMPROVE

@]]e]

Adjust your automation as needed based on your KPI
data and employee feedback. This may involve tweaking
settings, refining workflows, or exploring new automation
opportunities to optimise your operations.

By actively monitoring, evaluating, and improving your
automation efforts, you can ensure that they are not just
working but working for you.

Continuous improvement will help your automation
evolve with your business, consistently delivering value
and supporting your long-term goals.
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CHAPTER 4 :
BALANCING TECHNOLOGY WITH THE HUMAN ELEMENT

Balancing Technology with the
Human Element

In all the excitement around automation, it's easy to get
swept up in the technology and forget about the people who
make it all happen.

However, focusing solely on tools and processes can lead to unforeseen
roadblocks.

It's like trying to bake a cake without any bakers — you need both the ingredients (technology) and the
know-how (human expertise) to get it right. The same goes for automation. This tech offers
organisations immense potential, and it works best when we understand how people fit into the picture.

CHALLENGE
Resistance to change

One of the biggest obstacles to automation is the fear that it will render human workers obsolete,
which can result in resistance.

Most employees don't like change, especially those used to manual processes. Adapting to new
technologies and workflows may be complex, especially if they lack adequate training or support.

SOLUTIONS

Be transparent

Communicate the benefits of automation, emphasising how it will enhance, not replace, human
roles. Highlight the potential for employees to take on more strategic, fulfilling work.

Upskill your people

Invest in comprehensive training to help employees develop the skills to work alongside
automated systems. This can boost their confidence and make them feel valued as contributors to
the company’s success.

Get everyone involved

Involve employees in the automation planning process. Their insights into current workflows can
be invaluable, and their participation can foster a sense of ownership and buy-in.
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CHALLENGE
Overreliance on Technology

It's tempting to think that automation is a magic bullet that can solve all problems. However,
automation can't fix everything.

Even the most sophisticated automation tools can malfunction. Human oversight is crucial to
catching and addressing errors quickly.

SOLUTIONS

Human-in-the-loop automation

Design solutions incorporating human judgment and decision-making at critical points. This allows
for flexibility and adaptability in complex situations.

Have a ‘Plan B’

Have contingency plans in place to deal with system failures or unexpected events.

CHALLENGE
Security Risks

Automation is great but can also attract unwanted guests—think hackers and cybercriminals.

Because automated systems handle large amounts of valuable data, they become tempting
targets. Plus, if the wrong person gets their hands on the controls, they could mess things up.

SOLUTIONS

Secure your systems

Implement essential security measures like encryption, firewalls, and intrusion detection.

Control access

Restrict access to sensitive data and automation tools to authorised personnel only.

Regularly check for weaknesses

Conduct routine security checks and updates to identify and fix vulnerabilities.

25
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CHALLENGE
Initial High Costs

Advanced automation tools and software — like self-driving warehouse robots — often have a hefty
price tag.

It's not just the software itself; setting up these complex systems can mean upgrading your existing
infrastructure, which adds to the overall cost.

This can be a genuine financial hurdle for some businesses, especially smaller ones.

SOLUTIONS

Start small
Start with small-scale pilot projects to test the feasibility and ROI before scaling up.

Budget

Develop a detailed plan that includes all potential costs and explores cost-saving opportunities.

Long-term ROI

Consider the long-term savings and efficiency gains that justify the initial investment.

26
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CHALLENGE
Integration with Existing Systems

Legacy systems can be a major headache for businesses looking to embrace automation.

These older technologies often don't play well with modern automation tools, creating a
significant obstacle to progress.

Integrating these disparate systems, ensuring smooth data flow, and maintaining compatibility
can be complex and time-consuming.

SOLUTIONS

Thorough assessment

Start by reviewing your existing systems comprehensively. Identify potential points of
integration, areas where data needs to be shared, and any possible compatibility issues.

API utilisation

Leverage application programming interfaces (APIs) whenever possible. APIs act as bridges,
enabling different systems to communicate and share information seamlessly.

Custom solutions

If off-the-shelf tools fall short, consider investing in custom integration solutions tailored to your
needs. While this may require a higher upfront investment, it can save you time and headaches in
the long run.
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CHAPTER 4
BALANCING TECHNOLOGY WITH THE HUMAN ELEMENT

CHALLENGE
Ethical and Legal Considerations

As automation expands, so do its ethical and legal implications. Responsible adoption involves
addressing these key concerns:

Regulatory Compliance
Ensuring automation adheres to industry regulations and data protection laws like GDPR or

CCPA. This includes safeguarding data privacy, obtaining consent, and being transparent
about data usage.

Bias and Fairness
Proactively identifying and mitigating biases in Al algorithms is essential to preventing

discriminatory outcomes. Regular audits, diverse training data, and ongoing monitoring are
essential.

Transparency

Avoiding “black box” Al models and striving for transparency in decision-making processes. Ensure
that humans can understand and challenge automated decisions when necessary.

Liability and Accountability

Establish clear lines of responsibility for humans and machines in case of accidents or errors caused
by automated systems.

SOLUTIONS

Ethical frameworks

Develop and follow ethical guidelines for designing and implementing automation.

Regular audits and assessments

Conduct ongoing evaluations to identify biases, errors, or vulnerabilities in automated systems.

Education and awareness

Foster understanding among employees and stakeholders about automation's benefits,
limitations, and ethical considerations.

28




CHAPTER 6 A
HOW ROCKETMAKERS CAN HELP YOU AUTOMATE

wbh @ L

Partner with Rocketmakers:
Your Automation Experts

At Rocketmakers, we have a proven track record of helping
businesses harness the power of automation to achieve their

goals.

Our team of experts can guide you through every step of your automation journey, from identifying
opportunities and developing a strategy to implementing cutting-edge solutions and measuring your
success.

ROCKETMAKERS SPECIALISES IN

@ Custom automation solutions

Tailored to your unique business needs and processes.

Al and Machine Learning Integration

Leveraging the latest technologies to drive intelligent automation.

Data-driven insights

Unlocking the full potential of your data to optimise your operations.

End-to-end support

© 0O ©

Guiding you from concept to implementation and beyond.
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HOW ROCKETMAKERS CAN HELP YOU AUTOMATE

Ready to take the next step?

If you're ready to embrace the future of automation, Rocketmakers is here to
help. Contact us today for a free consultation and discover how we can
transform your business with innovative automation solutions.

Let's build the future together.

AUTOMATION
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